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Wave Rock Weekender 2006 Environmental Initiatives Report - Summary

Background
The Wave Rock Weekender 2006 music festival ran from 12:00PM Saturday 30th September – 12:00PM Monday
2nd October 2006 near the town of Hyden, Western Australia, four hours by road from Perth.

A major focus of the event was to use it as a starting point in the development of an environmentally sustainable
event model through the trialling of initiatives designed to reduce its environmental impact.

Objectives
These are the broad objectives of the Wave Rock Weekender:

1. To deliver a unique internationally recognised annual music festival in a geographically significant
place in Western Australia;

2. To present high quality music artists in a location that enhances the event experience for both
patrons and artists;

3. To develop permanent event infrastructure in the host town in partnership with the local community;
4. To introduce festival patrons to the geographical beauty of the host region;
5. To establish a sense of community around the festival brand;
6. To deliver an event that has a neutral environmental impact by employing sustainable technologies

wherever possible;
7. To introduce and promote sustainable technologies to festival patrons; and
8. To leave a legacy of sustainable practice in the host town.

Results
Initiative 2006 Target 2006 Result 2007 Recommendations

1. Carbon Neutralisation
via establishment of
Wave Rock Weekender
Forest

100% carbon neutral within
scope.

100% carbon neutral within
scope plus surplus could
offset extra 165.7T of
carbon emissions

Replicate

2. Waste Recovery 60-70% diversion of waste
from landfill

71% diversion of waste
from landfill

Target of 80% diversion
from landfill

3. Compostable
Containers

Not set prior 100% compostable
containers for all packaged
food and drink sold

Replicate

4. Coach Travel to event 50-60% uptake 19.5% uptake 2007 target of 50% uptake
5. Bio-Fuel 20% bio-fuel in all

machines and vehicles
20% bio-fuel in some
machines and vehicles
only

Improve implementation
methods, aim for 20% in all
machines and vehicles

6. Natural Power 100% Natural Power
where grid power is used

100% Natural Power used Replicate

7. Solar Power and LED
Lighting

Maximise use of low power
lighting, and renewable
power sources

Used LED for all stage
lighting and some CFL for
site, used rechargeable
batteries

Replicate and improve. No
use of incandescent
festoons, incorporate solar
power generation

8. Promotion of
Sustainable Technology
and Practice

Widespread promotion of
environmentally sound
products and practice

Significant incorporation of
initiative in communication
and delivery

Replicate, expand and
improve
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Wave Rock Weekender 2006 Environmental Initiatives Report – Full Report

Background
The Wave Rock Weekender 2006 music festival ran from 12:00PM Saturday 30th September – 12:00PM Monday
2nd October 2006 near the town of Hyden, WA, four hours by road from Perth. The event offered an authentic all-
weekend, long-weekend experience that combined a unique location, a tiny capacity, camping, friends, food,
freedom, music, film and the highest quality artistic program in and around the spectacular Wave Rock formation,
including a Friday night DJ stage underneath the rock itself. Festival-goers walked, swam, danced, ate, drank,
listened to music, watched film, camped and relaxed amongst a unique community of like-minded people in a special
place in the Australian bush for two amazing days.

A major focus of the event was to use it as a starting point in the development of an environmentally sustainable
event model through the trialling of initiatives designed to reduce its environmental impact. It is hoped that as the
event progresses from year to year, the growth and refinement of these initiatives, and others, will form a best
practice model for other music and general events in terms of environmental performance, and provide valuable data
to plan improvements, combat challenges and track changes.

For the organisers, Supersonic Enterprises,
the event represented the realisation of a
vision that we hope to see grow, and the
beginning of the development of a discerning
community of people focused on high quality,
small scale, environmentally responsible
cultural experiences unavailable anywhere
else in Australia. It also represented
significant challenges – whether the concept
would work in year one, whether it was
possible to create the specific atmosphere
and sense of community we were aiming for
in such an unconventional location, how to
penetrate the coastal mindset of Perth music
consumers and actually get people to make
a four hour journey to stay for 48 hours in a
totally new place where the outcomes were
largely unknown and untested. Only the
most discerning and adventurous music consumers made the commitment and took the risk, but our feedback and
the mood of the event indicates that none of them had any regrets, and they are now the pioneers of a new kind of
music festival experience.

Supersonic respectfully acknowledges that the Wave Rock Weekender is held on Nungar land and we thank Nungar
elder Don Collard for his endorsement of the event. We are committed to ensuring that Nungar custodianship and
culture is promoted and respected in our delivery of the show.

The Event Director is Paul Sloan, Managing Director of Supersonic Enterprises.
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Objectives
These are the broad objectives of the Wave Rock Weekender:

1. To deliver a unique internationally recognised annual music festival in a geographically significant
place in Western Australia;

2. To present high quality music artists in a location that enhances the event experience for both
patrons and artists;

3. To develop permanent event infrastructure in the host town in partnership with the local community;
4. To introduce festival patrons to the geographical beauty of the host region;
5. To establish a sense of community around the festival brand;
6. To deliver an event that has a neutral environmental impact by employing sustainable technologies

wherever possible;
7. To introduce and promote sustainable technologies to festival patrons; and
8. To leave a legacy of sustainable practice in the host town.

Targets
In setting environmental initiative targets for the inaugural event, we had to acknowledge that no other event of the
same size, remote location, and duration existed in Western Australia. Most other music events in Australia (with
the exception of WOMADelaide’s waste projects) had not produced useful data on which we could base
performance targets. We focused instead on research involving appropriate expertise to enable us to plan a process
of constant improvement and best practice at subsequent events. We did set some specific targets for the 2006
event, namely:

100% carbon neutralisation;
100% renewable power where grid power is used;
60 - 70% diversion of waste from landfill;
50% - 60% mass transport; and
20% renewable fuel in all diesel vehicles and equipment.

Our performance against these targets is discussed in the Results and Recommendations section under each
initiative.

Measurement
An on site waste audit was conducted for the duration of the event by Hofstede and Associates, waste management
consultants. Their full report is available at our office, and figures from it are used in this report.

Supersonic Enterprises conducted an online post event survey with attendees that gauged awareness and collected
responses to waste management communication strategies and procedures and to the event and its environmental
initiatives generally. Relevant results of the survey are included in this report.

This report also draws on staff debriefing and observations made at the event.

Some measurement and evaluation processes for individual initiatives are discussed in the Results and
Recommendations section below.
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Results and Recommendations

1. Carbon Neutralisation

Description
Working with Men of the Trees WA, we established a Wave Rock Weekender Forest, near Karlgarin en route to
Hyden. The planting of trees to sequester (trap) carbon is a common method of offsetting or neutralising the carbon
emissions created by certain activities. Men of the Trees Carbon Neutral program provides a calculator that works
out the carbon emissions created by activities and the amount of trees required to offset these emissions. They also
assisted us directly with the more complex calculations for different fuel types, generators, trucks, and a light
aeroplane.

A unique aspect of the event is that we established individual email contact with every ticket-holder and required
them to tell us their method of transport to the event at the time of ticket purchase. We tracked license plate numbers
and car sharing, and applied a carbon levy to every patron travelling in a car to the event.

The scope of activities included in our calculations is as follows:

All patron car travel: Perth to Hyden and return;
All patron bus travel: Perth to Hyden and return;
All production, site and catering transport vehicles: Perth to Hyden and return;
All staff vehicles: Perth to Hyden and return plus additional use at and around the event;
Local Bobcat: on site use;
All artist travel: Perth to Hyden and return; and
On site generator use: 100% of time used.

Not included in this scope:

Artist travel to Perth: While more than half the artists appearing were Perth-based, others travelled from other parts
of Australia or New Zealand. The carbon emissions generated by their air travel to Perth are not included in the
event calculations. All these artists had other WA performances so the carbon debts of their flights are not solely
attributable to the event. One artist travelled from Perth to Hyden in a light plane, and this flight is included in our
calculations.

Grid power use: Use of grid power can be a source of carbon emissions if it is generated at a coal power station. All
grid power used for the duration of the Wave Rock Weekender was provided by Synergy through the nationally
accredited Green Power scheme. We chose the Natural Power product, which is generated entirely by renewable
power sources and doesn’t produce carbon emissions.

Embodied emissions: The carbon emissions created by the acquisition of material and manufacture of any products
or machines used are not included in these calculations. However, since we achieved a tree surplus in 2006 due to
advance planting, we have actually planted enough to offset the additional 12 tonnes of emissions (72 trees) that
would be included if our scope did take in embodied emissions.
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Results
In order to take advantage of optimal planting times, we needed to get the trees in no later than August, before the
event. A projection of the carbon emissions likely to be produced was used to allow the Men of the Trees Carbon
Neutral office to calculate how many trees should be planted to establish the Wave Rock Weekender Forest and
offset the 2006 event. A mix of nine different types of trees, found locally and chosen to suit the soil type, were
planted in a council owned location along the roadside just out of Karlgarin, about 20kms from Hyden. 1200 trees
were planted in total, which by current Australian Greenhouse Office standard calculations is enough to offset 200
tonnes of carbon. We intended to add to the number of trees planted should the final carbon debt exceed this
projection.

Our calculations, with which we sought the assistance of Men of the Trees Carbon Neutral Program staff, indicate
that the actual carbon emissions produced by the Wave Rock Weekender 2006 were 34.3 tonnes. This volume of
emissions could have been offset by planting only 205.8 trees. So according to the calculations we undertook, and
within what we think is a conscientious scope used to define emissions attributable to the event, we feel we can
consider the event 100% carbon neutral. This means we achieved our target for 2006 in this initiative. Planting in
advance has produced the added benefit of a surplus of trees capable of sequestering 165.7 more tonnes of carbon
than the event actually produced.

Recommendations
This initiative was successful, and generated a surplus benefit.
We think that’s a good outcome, so we will implement this
initiative again in 2007 using the same methodology. We will
continue to carefully assess what activities related to the event
produce emissions, and as accurately as possible calculate
what is needed to offset them. We will maintain a target of 100%
carbon neutrality, and we will revise the scope of our
calculations each year to ensure they reflect the impact of the
event properly.

We will continue to use tree planting for carbon sequestration as
our preferred method of offsetting emissions because it has

additional benefits to the region in controlling water and wind erosion, lowering ground water levels and reducing
salinity. It also provides a tangible, permanent, and naturally beautiful visual reminder for us, and all future festival
patrons, of the trade off we’ve made, and the need to strive to reduce carbon emissions and their impact on the
world’s climate.

2. Waste Recovery

Description
The following waste management procedures were incorporated into the inaugural Wave Rock Weekender in 2006:

1. Separated all waste into three streams: recyclable; compostable; and other.
2. Required all plates, drinking cups and cutlery sold at the event to be compostable;
3. Sent compostable materials to a local farm to be processed and used.
4. Undertook a waste awareness campaign prior to and at the festival to reinforce appropriate separation of

waste by suppliers, vendors and patrons.
5. Undertook a waste audit on all event waste to determine and record the volume of waste in each stream and

other useful data.
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Biodegradable
31%

Recyclable
40%

General Waste
29%

We set a diversion of waste from landfill target of initially 60%, and revised it to 70% as planning progressed. We
also incorporated waste minimisation strategies such as the removal from sale of all pre-packaged food and drink
products and the use of compostable containers (see 3. Compostable Containers). The initiative informed patron
and community attitudes to waste management through a detailed communication strategy, and provided a useful
by-product of compost which was used in the local community. It was supported by funding from the Western
Australian Department of Environment and Conservation through the National Packaging Covenant, and was
evaluated through an on site waste audit conducted for the duration of the event by Hofstede and Associates, waste
management consultants. Supersonic Enterprises conducted an online post event survey with attendees that
gauged awareness and collected responses to waste management communication strategies and procedures.

Results
We achieved a diversion from landfill rate of 71% in 20061. Based on the
achievement of our diversion from landfill goal, and a high level of public
awareness and compliance, we consider the Waste Recovery initiative
successful. The completion of this project in our first year of the event has given
us valuable base data which will allow us to plan future projects better, set more
detailed targets, improve communication, and observe and respond to changes
in patron behaviour. It allowed us to experiment on a small scale with minimal
risk and the results inform and equip Supersonic to apply better practices at
other major events where applicable. More detail about the implementation and
results of this initiative is available on request in our full report to DEC and in
Waste Audit of the Wave Rock Weekender, Hofstede & Associates, November
2006. More discussion of our compostable container initiative can be found at 3.
Compostable Containers in this report.

Recommendations
The initiative helped us to identify challenges and areas of improvement in event waste management. Specifically,
we need to do more preparation of vendors and closely monitor their waste performance at the event. Results were
significantly affected by just one vendor, whose commitment to our policies did not hold up under the pressure of the
event, due in part to being short-staffed. This also taught us about the difficultly of adequately staffing remote events,
something that we’ll pay closer attention to in future years when we work with contractors and suppliers.

We’ll also put work into briefing artists on all environmental policies more proactively to ensure sufficient
engagement with the ideals of the event.

Although our on site signage was quite effective, Hofstede & Associates’ waste audit correctly points out that its
night-time visibility was poor, and this contributed to contamination and affected our results. This is another area we
will work on improving in future years.

We will be aiming for a 10% improvement in diversion from landfill in each of the next two years, and will establish
sub-goals in terms of the volumes of composted waste versus recycled waste for 2007 and 2008 using data from the
2006 waste audit.

1 From Waste Audit of the Wave Rock Weekender, Hofstede & Associates, November 2006.
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3. Compostable Containers

Description
We committed to all packaging of food and drink sold at the Wave Rock Weekender being compostable. The bar,
run by Supersonic Enterprises, used only cups made of polylactic acid, that break down entirely in compost within
about three months leaving no non-biodegradable residue. These were generously supplied by local packaging
innovators DSOLV Products. Vendors serving take-away food were supplied at cost with specially sourced potato
starch containers which are made from the waste products of potato chip processing and are also completely
biodegradable. Compostable cutlery made of plantation wood was also supplied for takeaway food. The containers
were separated by patrons and staff as part of our waste recovery initiative (see 2. Waste Recovery) and the
compostable material recovered was shredded and supplied to a local farm for composting.

Results
The results of the waste audit discussed at 2. Waste Recovery show that we diverted more than 70% of event waste
from landfill, meeting our 2006 diversion from landfill target. Compostable containers were an important part of our
success, with 31% of all waste generated falling into the biodegradable category2. Aside from negligible
contamination of the category, this waste was captured as a result of our separation and sorting policies and ended
up being composted. This is nearly half of all waste diverted from landfill, and represents a significant reduction in
waste that would otherwise be generated at a festival event. Most music festivals favour premix spirit cans and beer
bottles or cans because they are simple, sealed, and take much less time to serve than other options. Due to the
small capacity of this event, we were able to be more progressive in waste reduction and limit the bar to keg beer
and hand-poured wine, spirits and soft drinks only. This meant much less volume and weight of waste generated by
bar service than usual. Of the waste generated by the bar, the back end waste such as kegs, spirit bottles and large
plastic soft drink bottles was all recyclable, with no small bottles used. All front end waste was completely

compostable, further reducing volume and weight of waste, and the proportion of waste
requiring recycling or going to landfill. Even artist catering riders were subject to these
policies; drinks were provided from the bar, or in large bottles. Shredding of
compostables reduced their volume by around 70% and therefore reduced transportation
space required.

Recommendations
With no definite target set in our initial planning due to a lack of knowledge of products
available, we achieved a result of 100% compostable food and drink packaging sold by
event vendors, and a high rate of recovery to composting of these containers. We should
aim to replicate this result in 2007. We’re very happy with the performance of the
products we selected, and will use them again in 2007. We should seek to extend our
relationship with DSOLV, and we note that they are now sponsoring and supplying to
other music events. We should improve if possible the labelling of the clear PLA cups in
order to prevent contamination of the recyclables stream and increase the proportion of
these cups recovered for composting. Communication and education will also place
increased emphasis on the compostability of these containers. The potato starch hot

food containers are the best available in terms of what they’re made of and how well they break down, but have to
be imported from New Zealand. We should continue to work with the supplier and contribute what we can to making
them available in Australia in order to reduce transport necessary to get them to the event.

2 From Waste Audit of the Wave Rock Weekender, Hostede & Associates, November 2006.
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4. Coach Travel

Description
We offered reasonably priced coach travel packaged with tickets to enable patrons to travel to and from the show
easily and with lower carbon emissions than if they travelled individually. We negotiated with Thomson Coachlines
to run coaches on the biodiesel fuel blend Liberty B-20 to reduce the emissions created by transporting people to the
show. We intended to also use the coaches to shuttle people in and out of Hyden from the event site and to local
places of interest during the event. In the end the demand for transport at the event did not warrant using a full-sized
coach so smaller vehicles serviced this need. We hoped to see between 50% and 60% of patrons take up this
option in 2006, and a higher rate in subsequent years. We used a carbon or car levy applied to every person
travelling in a car rather than the coaches to encourage uptake and strengthen the message about the different
volumes of carbon emissions created by different transport types. We also used the following comparison in all travel
related information on the website and in the event guide:

Results
19.5% of ticket buyers took up the coach travel option as their transport choice. In addition, we transported ten staff
and artist personnel by coach. This was around a third of the rate we had aimed for, so we weren’t successful in
reaching our target for this initiative. We asked a question in our post event survey about whether people would
consider taking the coach in future years, and if not, why not, to gather some data to help improve our strategy for
encouraging mass transport in higher numbers in future years. When asked if they would consider taking the coach
in future years, 63% of respondents said yes, which indicates our goal of 50-60% may be achievable in future years.
The open-ended part of the question tells us only that people like flexibility, prefer to travel with a small group of
friends, and had plans either before or after the event that prevented them from choosing the bus as their transport
method. We did implement a booking system that enabled people to make sure they were on the same bus as their
friends, the coach did stop on the way so people could make purchases if they needed to, and the bus was timed to
arrive at the start of the event and in time for the screening of the AFL Grand Final which a larger than expected
proportion of the crowd placed importance on.

Recommendations
Based on the results of this year, the data collected in our survey and the positive experience that those who did
take the coach had in the first year of the event, it seems reasonable that we could aim for 50% coach travel in 2007,
and try to increase that percentage for future years. We should communicate clearly and positively about the
coaches to encourage confidence, maintain a booking system that allows people to travel with their mates, continue

Thinking of driving? Check this out:

For the round trip, a person traveling on the coach running on bio-diesel with 40 people in it will create 18.5kg of
carbon dioxide. A person traveling in a car running on ULP with two people in it will create 131.25kg of carbon

dioxide.

That means that taking the coach is more than 7 times better for the environment. Plus in the coach you are hassle
free, you can see the scenery and we have films showing to get you in the mood.

It’s a small festival with a small capacity….make some friends.

In addition – car fuel will cost around $120 (based on 12.5l per 100km of ULP) which works out at $60 per person
(with two people traveling) - the same price as the bus!!!

* Data provided by Men of the Trees
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to draw comparison to the greater impact of car travel, levy car travellers as a disincentive and ensure that coach
seat pricing compares favourably to car travel if possible.

5. Bio-Fuel

Description
We aimed for all diesel vehicles and equipment under our control – coaches, trucks and generators used to
supplement power for audio and lighting equipment – to be run on Liberty B-20, a biodiesel blend, rather than normal
diesel. Liberty B-20 consists of up to 20% biodiesel, which is fuel produced from sustainable vegetable crop sources
that creates less emissions than petroleum diesel fuel. We arranged for the fuel to be delivered to and stocked at the
Hyden Roadhouse to enable vehicles to refill for the journey back to Perth, and we secured the cooperation of
Thomson Coachlines who supplied the buses to transport festival goers as part of our coach travel initiative. We
also promoted the availability of the biodiesel blend fuel to event patrons.

Results
We didn’t achieve our target of 20% renewable fuel in all machines
within our control at the event. Our communication strategy to brief
suppliers on the initiative and encourage their compliance was not
clear enough and probably involved too many different people with
varying levels of engagement to be fully successful. In most cases
vehicles were hired by various contractors or directly by us, and
logistical difficulties, control of vehicles, and in some cases owner
resistance made it difficult to achieve the result we’d aimed for. Due to
the intransigence of diesel engine manufacturers in not warranting their
products if run on bio-diesel (Perkins Diesel will warrant a 5% blend
only), end users such as generator hire companies or transport
companies will not accept their equipment being run on any blends.
We did have success in our agreement with Thomson Coachlines who
ran their vehicle on B-20, despite a failed experiment of their own with
100% biodiesel in the weeks before the event. Their cooperation is
encouraging.

The carbon debt associated with the use of both normal fuels and B-20 was offset with tree planting by Men of the
Trees WA's Carbon Neutral Program in the Wave Rock Weekender Forest.

Recommendations
In order to achieve better results, we need to ensure that environmental management personnel are more involved
in transport logistics, planning commences earlier, and hire company policies are researched further out from the
show. Ideally we should form partnerships with progressive hire companies and negotiate willingness to experiment
with bio-fuels in a more proactive way. Restrictive equipment warranties do still pose a problem in reaching
agreement with suppliers, particularly with generator hire, but we may be able to work through the issues. We’re
hopeful that as retail bio-fuel products become more readily available and accepted in Australia that the barriers to
uptake will lessen. It wouldn’t be wise to set a more ambitious target for 2007, so we should aim again to get all
diesel vehicles and equipment under our control running on 20% biodiesel for the duration of activities related to the
event.
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6. Natural Power

Description
Power partner Synergy agreed to provide Natural Power to the Wave Rock Weekender site for all grid power used in
the period Tuesday 26th September to Monday 2nd October 2006. This period covers all power use during the set-up
and the event itself. Natural Power is electricity generated from 100% renewable resources such as the wind and
sun and is fully accredited by the national Green Power program. Little or no greenhouse emissions are produced in
Natural Power generation, so use of the product helps to reduce the overall emissions created by the event.

Result
The use of Synergy’s Natural Power product for the duration of the Wave Rock Weekender meant that we did not
create any carbon emissions through our grid power use at the event. Synergy has chosen to implement provision of
Natural Power by purchasing 1Mwh of renewable energy per event for the purposes of event sponsorships. This is
how much electricity an average house would use in two months. We anticipated a different methodology which
would provide us with an approximate assessment of our actual power use for the weekend but we understand this
new policy. We consider that this allocation of Natural Power is sufficient to more than cover our power use during
the set-up and the show. The use of renewable energy reduced our carbon debt and our environmental impact. We
achieved our target of 100% renewable power where grid power was used, and we also supported renewable power
suppliers and increased demand for renewable energy.

Recommendations
Since the initiative was successful and we achieved our target, we should replicate it in 2007. We should seek to
continue our relationship with Synergy, and look at ways to extend the supply of the Natural Power product to Hyden
and to our audience by encouraging the uptake of renewable power from the grid. We should ensure we work with
Synergy and the site managers to capture our actual grid power use in 2007 to help us project and reduce our
energy use and carbon emissions from year to year. Usage data will help us to assess the impact and plan reduction
strategies for future events.

7. Solar Power and LED lighting

Description
In order to minimise the footprint of the event we considered all the different lighting required on site and how we
could experiment with and promote the use of more efficient lighting technology without compromising aesthetics
and safety for the event. In order to do this we broke down the lighting requirements into three sub-groups and made
efforts to minimise the use of incandescent and halogen lighting in favour of LED and Compact Fluorescent Lighting
(CFL) and battery and self powered lighting options wherever possible. We also encouraged attendees to bring with
them any renewable power solutions and gadgets they had to foster sharing of ideas.

Stage/Performance Lighting
This is usually an exceptionally heavy user of power and we aimed to meet all our lighting requirements in this area
utilising all new generation LED lighting technology for special effects lighting on the stage with general
ambience/back-up provided by CFL in decorative shades around the stage area.

Site/General Lighting
Our aim was to replace all existing light fittings on the site that with more efficient LED or CFL options and to meet
the lighting requirements in dark areas by using LED or CFL’s and/or self powered or battery powered units.



Wave Rock Weekender is a Soul Highway and Atmosphere event produced by Supersonic Enterprises
Please consider the environment before you print.

Ph: +61 8 9272 8968 E: karenlee@iinet.net.au W: www.soulhighway.com.au

11

Personal Lighting
Our aim for personal light (staff and patron torches etc) was to maximise the use of wind-up/dynamo torches and/or
rechargeable battery torches in order to achieve best outcome.

Results
Stage/Performance Lighting
We were successful in delivering the stage lighting without needing to resort to any high power consumption lighting.
All artists and staff were satisfied with the high quality presentation level we achieved with our LED/CFL design.

Site/General Lighting
In all areas of the site we were able to avoid the use of any light fittings over 40W. For all pathway lighting (30 units)
we used self manufactured CFL ‘street lamps’ comprising of 11w CFL, bamboo pole, yellow water resistant lamp
shade, a lockable lid and a 20AMP hour battery unit charged from Natural Power mains at the site. Each lamp safely
lit a radius of around 20m from each pole with no power cabling requirements and minimal insect activity around the
shade (due to the yellow shade colour). For all campground lighting we used a combination of low wattage
decorative incandescent festoon lighting, CFL’s and LED rope lighting.

Personal Lighting
We distributed wind-up torches to key staff and sold them in our shop for patrons. Most patrons simply bought
whatever torch they previously owned regardless of power source so we only had a small impact on the ratio of units
using our preferred self or rechargeable power.

We weren’t able to incorporate on site solar power into the event in 2006 due to short lead time.

Recommendations
Stage/Performance Lighting
We will continue with our LED/CFL stage lighting policy to ensure lowest possible energy use for stage lighting.
The prevalence and availability of new low-energy use technology in this area means that we can easily meet this
target in future. It would be helpful to estimate the power use of a normal lighting set-up for this sized stage, and
compare it to the use with the LED set-up, so we should aim to gather more data to allow us to interpret our results.

Site/General lighting
We will seek to eradicate the use of incandescent globes by manufacturing/designing fittings that allow us to achieve
a decorative effect with CFL or LED technology in camping areas. We will do further research on the viability of
temporary solar or battery powered units in these areas.

Personal Lighting
We will make the use of self powered and rechargeable battery torches more common at future events through
some of the following initiatives:

i) Continuing to only selling self powered torches at the event;
ii) Only selling rechargeable batteries at the event;
iii) Making solar and/or natural power mains charging available for rechargeable batteries;
iv) Provision of a “battery exchange’ where spent rechargeables can be swapped for fully charged ones;
v) Greater emphasis in pre-event education on avoiding disposable power sources;
vi) Encouraging use and display of innovative solar lighting solutions amongst patrons.


